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You could have the best startup plan in the 

world, but it’s not going to grow as a business 

without the correct Marketing strategy. 

Startups fail at digital marketing as a result of 

either it doesn’t understand the concept or 

make mistakes when they implementing in 

varied channels.

Underestimate The Importance Of 

Content

Majority of digital Marketing campaigns 

depends on a daily flow of prime quality, 

associated with the content, the need that is 

highly underestimated by a large range of 

small businesses.
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When faced with Lack of content, either these 

businesses find compromising on the quality of 

the content or giving their digital promoting 

campaigns.

Expect Overnight Success 

Every organization who starts the journey of 

digital marketing believes that it's a magical 

stick, which will solve their sales & marketing 

target overnight.

Expecting fast results commonly ends up with 

discarding results.  



Expecting fast results commonly ends up with 

discarding results.  While digital marketing is a 

powerful weapon to increase business growth, 

with an appropriate success in digital marketing 

/ promoting it may take few months for best 

results.

Hiring A Team With Inadequate 

Skills And Knowledge 

Hiring one or two digital marketing experts 

with not having clarity on different digital 

marketing strategy it will lead your company to 

lose your clients and it may end up in a big loss.
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One of the foremost valuable takeaways of our 

digital marketing program for business owners 

and senior marketing professionals from giant 

brands is that they notice that they need a very 

important role to play in making digital 

marketing strategy, whether they wish to work 

with an external agency or build an associate 

team.

Not Understanding Your Target 

Audience 

This is the Main example, yet many startups do 

mistake on their digital marketing without first 

correctly understanding who their target 

audience is.



Now we have to target demographic online 

groups like never before – by age, gender, 

location, interests and which websites they visit 

and when they visit. 

However, your startup needs an even deeper 

understanding of how your main peoples use 

the web.

Using Too Many Digital Channels 

It’s a decent plan to register as several social 

media channels in your company name as 

possible, a minimum to prevent others from 

using them. 

The last thing you want is dissatisfied 

customers with the management of your name 

somewhere online.
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You should ask yourself which social media 

channels are very most important to your 

customers and – essentially – which channels 

you have the Support and strategy to sustain. 

If you start running a social media channel that 

you need to ensure it continuously reflects the 

quality of your brand so it’s regularly a good 

idea to keep some accounts alive but not actively 

growing.

Expanding Your Marketing 

Department Too Quickly 

Every businessperson is aware of the 

importance of starting lean, although this 

typically gets forgotten as their demand for 

digital exposure rises.
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Digital marketing requires a wide range of 

expertise, including PPC advertising, SEO, 

content writing, SMM, and influence marketing. 

This frequently requires more than one or two 

persons for more effective so that it can be 

attractive for beginners to keep expanding their 

team.
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